| will pledge as far as i possibly can not to shop at any
wal-mart owned shop but only if 1,000,000 people will do the
same, until Wal-mart publishes a web of which global sectors”
visions it dominates, and what sustainability criteria other
than always low cost it promises to encourage.

— chris macrae, netizen http://clubofcity.blogspot.com

:  More details: Accidentally, Wal-mart's Unfiltered Truth debates demanded by
+  its CEO can translate Queen Elizabeth's end of 2005 question to the

+  Commonwealth ; was the year 2005 when humanity turned against itself?

. Every global market sector is dominated by some organisation's view, and as
| the world's largest corporation and retailer Wal-mart dominates more sectors
:  than any other. If all it ever demands is always low cost, the compound

+  exponential http://exponentials.blogspot.com of that in sectors cannot sustain
+  human livelihoods nor nature. We need any sector's biggest human risk or

. enslavement to be a collaboration duty of open prvention by all big
organsiations impacting its future. Wal-Mart abjectly fails humanity in not

+  giving this transparent lead. It takes many other global brands down vicious

+  futures as discussed at http://entrepreneurialrevolution.blogspot.com

. http://www.beyond-branding.com http://clubofvillage.blogspot.com
http://brandchartering.blogspot.com and the original million person web

+  pledges http://www.quicktopic.com/16/H/CC9CSxdrmA2t and letter A of the
. glossary at http://www.valuetrue.com

Text pledge unfilteredtruth to 60022 (UK only) or
pledge at www.pledgebank.com/unfilteredtruth

This pledge closes on 1st January 2010. Thanks!

Remember, you only have to act if 1000000 other people
sign up - that’s what PledgeBank is all about.

Pledge




